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Press clipping - 2006

DEGRAF

printing & converting W

— LEADER IN FLEXO PREPRESS

 breatht king setting for the D

Susi Moore was among the dalegules at the Degraf infernational
press conference held ot CastelBrando, a medieval castle, nestled in
the foothills of the lialian Dolomites near the ancient city of Treviso.

HILE Degraf, with its head office in
Lacchiarella, just outside Milan, has
operated in the graphic arts sector for

over 30 years, it remains a relatively new player
under its present ownership. Despite its short
lifespan in its present guise, however, the company
is proudly positioned as a global leader in the
development, design and supply of equipment
for the production of flexographic plates for the
packaging printing sector.

Operating primarily in the prepress field, and
with manufacturing facilities in Italy and France,
Degraf's range of exposure, processing, drying and
finishing equipment is, fo say the least, impressive.

Degraf is essentially a technology company,
investing heavily in R&D, and developing
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technological solutions. These solutions are then
marketed globally through a network of OEM
partners, under their brand names.

DuPont, Flint Group (which includes XSYS and
the former BASF), Asahi, Kodak, MacDermid, Toray
and Jet are just some of Degraf's OEM partners.

The company's executives are quite clear on one
point — they are in no way competing with such
OEM partners. In fact, the most important point
made during this press conference was that Degraf
wishes fo strengthen these OEM ties and fo improve
co-operation, leaving the company free to focus on
innovation, R&D and advancing technology. Simply
put, the company’s role is fo develop new solutions
— not to sell to end users.

By all accounts, it's a relationship that works:
these OEMs of equipment and consumables in the
flexo printing field are responsible for over 50% of
Degraf's €12-million annual turnover.

As Degraf director, Jean-Pierre Ferrante, told
journalists: “We're happy with the current setup of
sales and distribution channels to reach users of
equipment in the flexographic industry around the
world.’

New technology concepts

With that point clarified, let's examine some of
the products presented to the international press
conference.

It's common cause that flexo is gaining market
share year by year, in line with the trend to shorter
print runs and more frequent design changes. Flexo
is ideally svited to meet these demands and with
ever-better quality printing is making inroads into
traditional gravure and offset markets for packaging.

And this is where Degraf is focusing specific
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